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At National Vision, we have long 

thought it is incumbent on every 

company and organization to 

consciously consider the question, 
‘In what way are we uniquely 
qualified to contribute to the 
greater good of the world?’

R E A D E  FA H S

C E O

”

“
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O U R  P U R P O S E

The leaves on a tree. 
The words in a book.
The wonder in a child’s smile. 
The ability to see is often taken for granted. 

Many of us have the resources to get the eye care and eyewear we need to keep our vision clear.  
We might have a few pairs of glasses around the house and a whole stock of contact lenses.  
For millions of people, this just isn’t the case. A simple pair of glasses could change their lives.

At National Vision, our mission is to help people by making quality eye care and eyewear more 
affordable and accessible. It is our responsibility to help bring sight to the more than 2 billion 
people around the world in need of vision correction.

We believe cost should never be the factor that keeps people from seeing clearly.

For years, we have addressed this major public health issue both as a business and via an extensive 
array of philanthropic partnerships.
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Our business.

PUBLICLY TRADED

NASDAQ: EYE

STORE COUNT

More than 1,150 stores 
in 44 states

EMPLOYEE COUNT

More than 12,000 associates 
including 2,000+ optometrists 
in our network

WEBSITE

www.nationalvision.com

FY19 NET REVENUE$1.72B

CONSECUTIVE QUARTERS 
OF POSITIVE COMPARABLE 
STORE SALES GROWTH

From 2002-2019,  
for the past 18 years

RETAIL BRANDS

About this report: Unless otherwise noted, all data included in this report is as of December 31, 2019.
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O U R  I M PAC T
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We have long believed that core to  

our success is work that we can be  
proud to be associated with.

R E A D E  FA H S

C E O
”

“
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HELPING KIDS ACROSS AMERICA

Through our America’s Best Contacts 
& Eyeglasses brand, we are focused 
on providing free vision screenings, 
exams and glasses to kids in need in 
communities across the United States.
 

GIVING TO THOSE IN NEED 
GLOBALLY

Our Eyeglass World brand launched 
an innovative new program in 2019 — 
“Made Locally, Given Globally”  — to  
bring glasses to those in need in 
developing countries. For every  
pair of glasses purchased in-store,  
a pair is made and given to someone 
around the globe. 
 

PARTNERING WITH  
THE OPTICAL ECOSYSTEM 

We are working with a variety of 
like-minded organizations including 
nonprofits, NGOs and social 
enterprises to find sustainable 
solutions to eradicate the global  
vision crisis.
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While still evolving, in this chapter, 
our social impact efforts focus on 
three core areas beyond our everyday 
mission to make eye care and eyewear 
affordable and accessible:

O U R  I M PAC T



The global vision crisis is 

the biggest health crisis 
you’ve never heard of.

N E W  YO R K  T I M E S ,

M AY  5 ,  2 0 1 8  A RT I C L E  T I T L E D, 

“A  S I M P L E  WAY  TO  I M P ROV E  A 

B I L L I O N  L I V E S :  E Y E G L A S S E S .”

”

“

T H E  P RO B L E M
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T H E  P RO B L E M

Sight impacts every 
component of our lives.   
Confidence and social engagement. Student grades.  
Worker productivity. Enjoyment and fullness of life.  

According to the World Health Organization, more than 2.2 billion people around 
the world have a vision impairment or blindness. According to the Centers for 
Disease Control and Prevention, more than 12 million adults in the United States 
and nearly 7% of children younger than 18 in the United States have a diagnosed 
eye and vision condition.

At least 1 billion people have a vision impairment that could have been 
prevented or is unaddressed. For most of these people, a simple pair of 
glasses could have improved their sight.

The magnitude of these numbers masks the fact that these are individual people 
whose lives we can easily and dramatically improve with the right eye care. 
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I talk to a lot of optometrists, and it is 

evident that those practicing in our stores 

are going well beyond just providing useful 

prescriptions. They are detecting major 

health conditions during routine eye exams 

that patients may not even know they have…

diabetes, hypertension, even brain tumors. 

National Vision’s network of doctors  
is both saving sight and saving lives  

on a regular basis.

R E A D E  FA H S

C E O

”

“
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Doing good is inherent
in our business model.  
Most of the people visiting our stores are living without health insurance and many 
have not seen any kind of doctor in years. For these individuals, an optometrist may  
be the first to detect a larger and even sometimes life-threatening condition. 

Hundreds of health conditions and diseases can be detected by an eye exam.  
The optometrists practicing within our locations see a wide variety of pathology  
in patients and often help achieve vision-saving and even life-saving results. 

In addition to the eye care services offered by optometrists, our dedicated store 
associates work to help every customer get the eyewear they need – often at  
a fraction of the cost of other optical providers. 

By making eye care and eyewear affordable, we are saving people money, 
encouraging eye exams, and helping enhance and even extend people’s lives. 

SYSTEMIC CONDITIONS

Asthma
Cancers

Congestive heart failure
Dementia

Eczema
Multiple Sclerosis

Pulmonary disease
Rheumatoid arthritis

VISION CONDITIONS

Cataracts
Diabetic retinopathy

Glaucoma
Macular degeneration
Ocular hypertension
Retinal detachment

Retinoblastoma
Subconjunctival hemorrhage

THERE ARE HUNDREDS OF HEALTH CONDITIONS THAT  
CAN BE DETECTED BY AN EYE EXAM, INCLUDING:
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T H E  AC T  O F  D O I N G  G O O D
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Helping kids 
in need in our 
communities.
Research shows that vision plays a 

critical role in a child’s development. 

For many kids, the ability to see 

clearly can change their life. A pair 

of glasses could mean that grades 

improve, confidence increases 

and social activity becomes more 

positive. Yet, according to Prevent 

Blindness, nearly 3% of children 

younger than 18 are blind or 

visually impaired and nearly one in 

four adolescents with correctable 

refractive error has inadequate 

correction.

H E L P I N G  K I D S  I N  N E E D :  
A M E R I C A’ S  B E S T  C O N TAC T S  &  E Y E G L A S S E S
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Boys & Girls Clubs of America

Through our America’s Best Contacts & Eyeglasses brand, we have partnered with
the Boys & Girls Clubs of America (BGCA) since 2016 to provide vision services to
underserved kids across the country.

Volunteers from our stores provide free vision screenings to kids in Clubs across the United 
States. If a child needs an eye exam and glasses, we provide those free of charge as well.

Partnering with the organization over the past 3 years, we have donated more than $3 million 
to BGCA, conducted more than 18,000 screenings and given away nearly 2,500 pairs of 
glasses to kids in need.
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Closer to Home:  Hollis Innovation Academy

We believe in investing in the communities where we live and work. In November of 2019,  
we conducted a 3-day vision screening at the Hollis Innovation Academy, located in one of  
Atlanta’s most underprivileged communities. Supporting Atlanta’s Westside Future Fund  
revitalization project, more than 35 volunteers, including local store associates and optometrists, 
provided free screenings and exams for more than 150 students and staff during this event. 

Students that needed glasses got to choose from a variety of frames and just a couple 
weeks later, volunteers returned to dispense the glasses – all provided free of charge.  
This event was part of a larger holiday giving campaign in which we helped more than 
8,100 kids in need across the country.

Students in Need 

Clear sight can be the difference between top grades and a lack of focus. Every year, 
we reach out to school nurses in communities across the U.S. to ensure kids are seeing 
and performing their best. We provide vouchers for free eye exams that they can give  
to school kids with the greatest need. 

Over the past few years, we have worked with schools around the country to provide  
free exams and have distributed more than 7,500 pairs of glasses as part of this program.

H E L P I N G  K I D S  I N  N E E D :  
A M E R I C A’ S  B E S T  C O N TAC T S  &  E Y E G L A S S E S



Impacting lives around the globe.
The global numbers are staggering:  2.2 billion people have vision impairment,  

at least 1 billion of those impairments could have been prevented or have yet to be 

addressed. These 1 billion preventable or unaddressed impairments include people 

with unaddressed refractive error, cataracts, glaucoma, diabetic retinopathy, corneal 

opacities, trachoma and presbyopia.

G LO B A L  G I V I N G :  E Y E G L A S S  W O R L D
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G LO B A L  G I V I N G :  E Y E G L A S S  W O R L D
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Eyeglass World: Made Locally, Given Globally

In 2019, our Eyeglass World brand launched a new philanthropic initiative 
called “Made Locally, Given Globally.”

For every pair of eyeglasses purchased in an Eyeglass World store, our in-store  
lab teams make a pair of glasses for someone in a developing country. 

Thanks to collaboration with and donations from many partners, as of the end 
of 2019, we have produced more than 60,000 pairs of glasses. So far, we have 
distributed more than 18,000 pairs to people in 25 countries around the world  
and continue to work with our partners to distribute the rest to others in need.



One of our longest and most successful international collaborations has been with 
RestoringVision. This global vision nonprofit is the largest provider of new reading 
glasses to people living in impoverished communities around the world. Since 2003, 
RestoringVision has impacted more than 16 million lives in more than 130 countries, 
and it continues to impact millions of lives each year. 

Our involvement with RestoringVision began in 2007, when CEO Reade Fahs first 
joined the Board of Directors. We have since engaged in a variety of activities, including 
strategic planning, supply chain set-up, and thought leadership consultation, particularly 
as the organization was forming and scaling. 

Together, we have coordinated the donation and distribution of more than 500,000 
glasses over the past 13 years, including those created as part of the “Made Locally, 
Given Globally” program. National Vision and our associates collectively have 
contributed more than $340,000 to RestoringVision over the years.

Additionally, National Vision has been a long-time partner of VisionSpring, a pioneering 
social enterprise that creates markets for people earning less than $4/day to purchase 
low-cost, high-quality eyeglasses. For the last decade, CEO Reade Fahs has served 
as Chairman for their Board of Directors. National Vision and our Associates have 
collectively donated more than $410,000 since 2014, equivalent to over 63,000 people 
receiving vision screenings and eyeglasses, most for the first time in their lives. We have 
also provided consulting in lab, distribution center and supply chain management for 
VisionSpring’s India teams in addition to supporting VisionSpring in coordinating the 
Clear Vision Collective in Bangladesh (more information on pages 20-21).

In addition to RestoringVision and VisionSpring, we partner with a variety of 
other international optical organizations and initiatives, such as EYElliance, VOSH/
International™ (Volunteer Optometric Services to Humanity) and its student chapters.

A N  E C O S Y S T E M  O F  C O L L A B O R AT I O N  A N D  LO N G -T E R M  PA RT N E R S H I P S
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A N  E C O S Y S T E M  O F  C O L L A B O R AT I O N  A N D  LO N G -T E R M  PA RT N E R S H I P S
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What is most exciting about the 
partnership between National Vision 

and RestoringVision is that it’s helping 
hundreds of thousands of people in need, 

and it’s transforming their lives by helping 

them see clearly to read and learn, maintain a 

job, and remain productive members of their 

communities. One couldn’t ask for a more 

supportive partner who is helping to change 

lives around the world.

M A R K  S AC H S

F O U N D E R ,  R E S TO R I N G V I S I O N

”

“
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C O L L A B O R AT I O N  TO  S O LV E  T H E  P RO B L E M

A model for 
sustainable change.
We are committed to working collaboratively with a variety

of organizations to solve vision issues before they begin. 

The Clear Vision Collective

National Vision is one of 11 organizations that make up the Clear Vision Collective 
(CVC)  — a group of nonprofit, social enterprise, health, business and government 
entities working to help adults and children in Bangladesh. 

In January of 2019, the CVC launched a 2-year pilot to find sustainable ways 
to dramatically help increase vision correction by providing comprehensive 
eye care services to adults and kids in the Sherpur District of Bangladesh. The 
long-term goal of this initiative is to create a model for coordinated care that 
can be replicated across Bangladesh and beyond, to ultimately  have a greater 
impact on the global vision crisis.

Each CVC collaborator brings a unique perspective. 

National Vision was part of the driving force behind the inception of the CVC 
and is one of its founding members. Most of the seed money for the CVC was 
provided by National Vision. In 2019, CVC screened more than 78,000 people 
and provided glasses to nearly 13,000 people.
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C O L L A B O R AT I O N  TO  S O LV E  T H E  P RO B L E M



An industry-wide effort. 
We do our best every day to serve customers and patients in our stores. But it takes more 

than one organization to move the needle. In addition to our long-standing partnerships 

with RestoringVision and VisionSpring, over the past 10 years, we have collaborated 

with others across the industry to make a difference.

PA RT N E R I N G  TO  M A K E  A N  I M PAC T
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VOSH/International™ (Volunteer Optometric Services 
to Humanity) is a nonprofit organization operated 
by volunteer optometrists that are passionate about 
bringing vision care to every person on the planet. 
VOSH/International™ also has SVOSH student chapters 
at optometry schools in the United States and abroad. 

As the top corporate sponsor of VOSH/
International™, National Vision has supported 
dozens of mission trips and donated thousands of 
pairs of readers to the organization. Since 2012, 
we have donated more than $235,000 to support 
both organizations. Additionally, we have provided 
product and equipment donations, as well as thought 
leadership in support of the VOSH mission.

 

 

 
Prevent Blindness is a domestic volunteer eye health 
organization dedicated to preventing blindness 
and preserving sight. At both a national and local 
level, we donate funds to the organization as well as 
provide eye care and eyewear vouchers to those in 
need, which can be redeemed at our retail locations. 
Over the past nearly 25 years, we have donated 
more than $1.1 million to Prevent Blindness in order 
to advance their mission in the fight to save sight.

PA RT N E R I N G  TO  M A K E  A N  I M PAC T
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New Eyes for the Needy purchases new prescription 
eyeglasses for U.S. residents in financial need and 
distributes recycled and donated glasses to those in need 
overseas. Each year, National Vision sponsors and hosts 
their major fundraiser in New York called “Rockin’ for 
New Eyes” – a benefit concert attracting optical industry 
experts, optometrists and optometry students. Over the 
past 5 years, we have contributed more than $175,000 
directly and helped them raise a total of approximately 
$774,000.

Advancing Optometric Education

Optometrists are the heart of our business. They 
provide the eye care services that are so crucial to 
our operation. For this reason, we are taking every 
opportunity to advance the education of future doctors. 

We currently collaborate with and support optometry 
schools around the country, donating more than $685,000 
since 2016. CEO Reade Fahs sits on the Board of Salus 
University’s Pennsylvania College of Optometry.

Other Involvements

National Vision has been a member of the International 
Agency for the Prevention of Blindness (IAPB) since 
2013. We have also been a member of EYElliance since 
2017. For the past 5 years, we have also partnered with 
the National Optometric Association (NOA) – a leader 
in its mission of advancing the visual health of minority 
populations – to provide grants that support members 
of the organization’s student association. Since 2016, we 
have donated more than $25,000 in scholarships and 
contributions to the NOA. 
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20/20 Quest is National Vision’s charitable foundation, established 

to help the optically-underserved both domestically and globally. 



Socially responsible
corporate citizens.

T H E  F I R S T  C H A P T E R

We are on a mission to make a difference in the world. Not only by enabling more people around the 
world to see their best, but by being good corporate citizens in the process.

We understand that our shareholders and other stakeholders seek a comprehensive view of their  
investment – one that goes beyond our financial performance and reports we are required to file 
with the Securities and Exchange Commission. 

As we continue our journey as a public company, we will consistently report our efforts and progress, 
highlighting key focus areas from an environmental, social, governance and philanthropic perspective. 
This impact report is an important example of our commitment.

We look forward to continuing to share the stories of transformation and worldwide progress through our work.
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Our priority has been, and continues to be, the safety of our associates, 
optometrists, patients and customers. Now, more than ever, it is important 
that we continue serving in a way that safely provides care for the critical 

vision needs of our patients and customers.

R E A D E  FA H S

C E O

”

“
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S U P P L E M E N T:  C OV I D - 1 9

A strategic response.
In early 2020, the world was gripped by the global 
pandemic of COVID-19. At National Vision, we faced 
the same unprecedented challenges that so many 
other companies faced. Chief among them was how to 
balance physical safety and health while also trying to 
ensure our ongoing financial wellbeing. 

Our unique culture of family and philanthropic 
service was stronger than ever as we navigated 
each challenge. 

Health and safety is our priority. Decisions 
were guided by what we thought was best for our 
associates and optometrists, our customers and 
patients and society. In mid-March 2020, we made 
the decision to temporarily close our retail locations 
to the public. Following CDC guidelines, we continued 
to safely staff our locked stores to serve our patients’ 
and customers’ urgent eye care needs, helping to 
alleviate some burden off hospitals and emergency 
care facilities treating COVID-19 patients. And, as we 
gradually re-opened our stores to the public, we did 
so with enhanced safety protocols aligned with both 
CDC and AOA recommendations. 

Investing in our people and business. We took 
actions to manage costs and strengthen our financial 
flexibility with an eye toward emerging successfully 
from this pandemic. While we did have to implement 
temporary furloughs, we made investments so that 
associates and doctors could retain their health care 
benefits while furloughed. During our temporary 
store closures, we continued to make technology and 
infrastructure enhancements focused on enabling us 
to better serve customers and patients. 

Taking care of those in need. Giving back and caring 
for those that need us is part of our DNA, and we 
have seen generosity abundantly during this time. 
National Vision team members committed more than 
$200,000 to National Vision’s Crisis Relief Fund, which 
helps associates and optometrists facing financial 
hardship. Through mid-July 2020, the Fund granted 
more than $550,000 to our team members in need. 
As personal protective equipment was in short supply 
for frontline health care workers, we donated our first 
purchases of 40,000 respiratory and surgical masks 
to first responders. And perhaps most telling were the 
multitude of stories shared by associates, optometrists, 
patients and customers highlighting the many ways 
our team members made a difference in the midst of 
extremely challenging times. 

This crisis is not over. And nobody knows when or 
how it will end. 

But, at National Vision, we are confident in our ability 
to come together and take on even the hardest of 
challenges as one team. One family. 

We look forward to continuing our mission of 
providing affordable, high-quality eye care and 
eyewear to millions more for decades to come.

We want our patients and customers to be able to 
continue depending on us for low cost eye health care, 

eyeglasses and contact lenses long into the future.  
We will get through this crisis and be stronger  

for the adversity we overcame together.

R E A D E  FA H S

C E O”
“
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About This Report

Unless otherwise noted, all data included in this report is as of December 31, 2019. Photos provided courtesy of National Vision, 
Restoring Vision, VisionSpring and Agape Visuals. 

About National Vision Holdings, Inc.

National Vision Holdings, Inc. is one of the largest optical retail companies in the United States with more than 1,100 retail stores  
in 44 states. With a mission of helping people by making quality eye care and eyewear more affordable and accessible, the company  
operates five retail brands: America’s Best Contacts & Eyeglasses, Eyeglass World, Vision Centers inside select Walmart stores,  
Vista Opticals inside Fred Meyer stores and on select military bases, and several e-commerce websites, including offering  
a variety of products and services for customers’ eye care needs. 

For more information, please visit nationalvision.com.


